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9 US Tourism: Arizona at 

the Leading Edge

Cheryl Cothran

Objectives

The purpose of this chapter is to examine:

How US demographic trends track with the industrialized world 
generally, using one rapidly-growing US state – Arizona – as a 
case study for US tourism;

The challenges to Arizona tourism from population growth, 
immigration, and other major social trends;

How new approaches will be required to respond to changing 
international and domestic tourism markets;

How declining interest in outdoor recreation threatens Arizona’s 
traditional tourism drivers: national parks and scenic lands;

Examine how changes in family composition, income, and the 
role of women will affect the economic impact of tourism.
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